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. Word from author

“On one hand, internet commerce is only a fragment of retail sales in Poland. On the
other hand, the development potential of this market is obvious. More and more
traditional retailers are launching on-line sales, for example RTV Euro AGD, a supplier of
functional electronics, and Alma, the owner of delicatessen supermarkets. Moreover,
e-commerce even attracts companies outside of the retail sector, such as banks.

The growing revenues of internet shops are accompanied by development of
infrastructure in their business neighbourhood. In particular, the popularity of price
comparers i.e. services facilitating search for the cheapest offer in numerous shops, is
increasing rapidly”.

Marcin Szaleniec, PMR Retail Analyst
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PMR Marketinsight Methodology ‘

This report was prepared using PMR's Marketlnsight Methodology. PMR Marketlnsight is a methodology
developed by PMR which assists in the complex preparation of industry reports. It defines the ways in which
data should be collected for such reports and outlines the methods to be used in analysing the information collected in
order to obtain a true picture of the market in question. It also contains special procedures to follow in the case of
incomplete market

PMR Marketlnsight precisely defines report content and structure. Industry reports prepared using PMR
Marketlnsight are based on information from a variety of available statistical, industry (specialist press, the
internet), general and official sources as well as information from PMR's own database and primary research
independently carried out by PMR. The sources we use are individually tailored to each project.

PMR MarketInsight is the result of over 10 years of experience in conducting industry analysis on Central and Eastern
European markets.
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. Report description

In PMR'’s latest release, On-line retail sales in Poland 2007, we delve into the intricacies of a rapidly evolving and
popular market segment. It provides an in-depth description of each sector, including the size, value and
adoption rate of consumer e-commerce in Poland as well as development prospects for 2007-2009.
Profiles of leading operators are also in the report.

Conducted with PMR’s proprietary MarketInsight methodology against a backdrop of the legal, business, social
and economic environment, the report demonstrates observations of ongoing trends and influences. In short, it
offers insightful understanding of the market in real, operational terms. Especially noteworthy are developments
in the sectors of grocery and consumer electronics, two of the leading market drivers.
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An essential read for:

= top managers and strategic planners of retail companies already operating or considering on-line retail sales in the
Polish market

= |ogistics and back end support firms related to retailing

= e-commerce solution providers, web developers and systems integration agencies

= financialinstitutions especially those involved in internet fund transfers and payment gateways
= legal and consulting companies involved in internet retailing.

This report is an invaluable resource for any company wanting to engage in or strengthen its position in the
Polish on-line retail market.
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Prices and licences

Single user licence*: €1000

By ordering a “single user licence” the client is purchasing the right to use the publication on one computer workstation only. Any copying,
distribution or dissemination of the electronic publication via a computer network (in part or in whole) is strictly prohibited. Delivered by e-mail in I
PDF format.

5-user licence*: €1500

By ordering a “5-user licence” the client is purchasing a licence authorising the copying, distribution and dissemination of the electronic publication
via a computer network (in part or in whole) among a maximum of 5 people within the company indicated on the order form (including all company
subsidiaries in a single country location). Delivered by e-mail in PDF format.

Company licence*: €2000

By ordering a “company licence” the client is purchasing a licence authorising the unrestricted copying, distribution and dissemination of the

electronic publication (in part or in whole) via a computer network solely within the company indicated on the order form (including all company

subsidiaries in a single country location). CD delivered by courier. CD version contains PDF version of the report plus an extra file with all the graphs J
and tablesin a copiable format easy to use in your own analyses, presentations, etc.

Global licence*: €2500 i

By ordering a “global licence” the client is purchasing a licence authorising the unrestricted copying, distribution and dissemination of the electronic
publication (in part or in whole) via a computer network solely within the organisation indicated on the order form, regardless of country location.
CD delivered by courier. CD version contains PDF version of the report plus an extra file with all the graphs and tables in a copiable format easy to use
in your own analyses, presentations, etc.

The above prices apply to single language versions. A client ordering both report versions will save 60% off the price of the second language version. “
*For complete licensing information, see the order form.
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About PMR Ltd.

PMR Publications provides reliable market intelligence for business professionals interested in
Central and Eastern European countries. Publications by PMR analyse the business climate in the
region, in particular in the construction, retail, IT, telecommunications and pharmaceutical sectors.
PMR Publications offers both free and paid subscription newsletters, internet news portals and in-
depth reports.

To find out more about Poland and Central Eastern European countries please visit
www.polishmarket.com and www.ceemarket.com as well as the regional and national sector
portals dedicated to construction (www.constructionpoland.com, www.constructionrussia.com),
IT and telecom (www.itandtelecompoland.com, www.ictrussia.com), retail
(www.retailpoland.com, www.ceeretail.com, www.russiaretail.com) and pharma
(www.pharmapoland.com).

PMR Publications is a division of PMR Ltd. (www.pmrcorporate.com), a publishing, consulting and
market research company providing information, advice and services to international businesses
interested in Central and Eastern Europe. With highly skilled staff, top ranked web sites and over
ten years of experience, PMR s one of the largest companies of its type in the region.

PMR Ltd., ul. Supniewskiego 9, 31-527 Krakow, Poland

Questions about ordering? Contact our sales department:

tel./48/126189030
fax/48/1261890 08

e-mail: sales@pmrcorporate.com
www.pmrpublications.com
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